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Abstract: This	 study	 aims	 to	 determine	 the	 influence	 of	 financial	 literacy	 and	 social	
environmental	 factors	 on	 consumption	 behaviour	 of	 Economics	 Faculty	 of	 Economics	
students	 of	 Manado	 State	 University.	 The	 design	 of	 this	 study	 using	 the	 quantitative	
approach	with	survey	method,	with	the	number	of	samples	is	67	students	as	respondents	
through	 proportionate	 stratified	 random	 sampling.	 The	 research	 instrument	 used	
questionnaire	 with	 a	 Likert	 scale	 which	 then	 tested	 the	 validity	 and	 reliability.	 Data	
analysis	techniques	include	1)	Descriptive	analysis;	2)	Classical	assumption	test,	and	3)	
Multiple	 linear	 regression	 analysis.	 The	 results	 showed:	 1).	 There	 is	 a	 significant	
influence	on	financial	literacy	and	student	consumption	behaviour,	with	the	influence	of	
financial	literacy	on	student	consumption	behaviour	of	54.4%;	2).	There	is	a	significant	
influence	 on	 social	 environment	 factor	 with	 student	 consumption	 behaviour,	 with	 the	
influence	of	social	environment	factor	to	student	consumption	behaviour	equal	to	37.5%;	
and	 3).	 There	 is	 the	 influence	 of	 variable	 of	 financial	 literacy	 and	 social	 environment	
factor	 to	student	consumption	behaviour	variable	with	a	contribution	equal	 to	78.6%.	






The	 development	 of	 science,	 technology	 and	 informatics,	 has	 provided	 significant	
positive	changes	in	human	life	but	also	gives	a	negative	influence	with	the	shift	of	norms	
and	 values	 in	 the	 midst	 of	 society.	 The	 existence	 of	 these	 developments,	 in	 terms	 of	





Sumartono	 (2002)	 indicates	 that	 consumers	 behave	 consumptively	 because	 of	 the	
following:	 Purchasing	 products	 for	 the	 lure	 of	prizes;	 Buying	 the	 product	 because	 the	
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Students	as	part	of	the	community,	not	separated	from	a	number	of	consumption	
activities.	 Even	 many	 among	 students	 there	 is	 a	 tendency	 to	 consume	 irrational	 and	
consumptive.	 A	 number	 of	 opinion	 research	 results	 indicate	 that	 the	 trend	 of	
consumption	 patterns	 of	 students	 less	 understanding	 of	 the	 concept	 of	 economics,	









The	 existence	 of	 thinking	 patterns	 can	 be	 translated	 into	 the	 views	 or	 perceptions	 of	
students	 in	 response	 to	 situations	 and	 conditions	 that	 require	 problem-solving.	 And	
lifestyles	 are	 often	 linked	 as	 lifestyles,	 looks,	 and	 trends,	 which	 are	 ultimately	 tied	 to	
consumptive	culture.	
In	the	understanding	of	consumptive,	often	related	aspects	of	behaviour	that	in	the	
economic	 concept	 has	 a	 negative	 tendency,	 meaning	 that	 consume	 something	 will	 be	
affected	 by	 income.	 As	 Keynes	 explains	 that	 consumption	 is	 influenced	 by	 disposable	









that	 is	 a	 necessary	 condition	 for	 the	 continuity	 of	 status	 and	 lifestyle.	 Consumptive	
behaviour	is	also	understood	as	consumerism	because	people	tend	to	search	for	and	buy	
items	 that	 are	 considered	 the	 latest	 output	 but	 are	 not	 really	 needed.	 Conscious	
consumerism	has	become	a	culture	and	leads	to	a	social	disease	that	has	the	potential	to	
create	 an	 individualistic	 and	 materialistic	 society,	 even	 leading	 to	 hedonism.	 This	 is	
marked	by	the	existence	of	a	group	of	people	who	actively	consume	luxury	products	as	a	
prestige	and	honour	just	as	the	fulfilment	of	desire.	
In	 interpreting	 the	 existence	 of	 students	 as	 the	 intellect,	 a	 number	 of	 ideas	have	
clearly	explained	that	the	economic	concept	is	directed	so	that	every	individual	can	think	
economically	 about	 every	 behaviour	 or	 action.	 Engel,	 reveals	 that	 consumptive	





























become	the	habit	of	 the	 students	 even	 if	 they	 have	not	earned	their	own	 income.	The	
tendency	leads	to	less	effective	consumption,	ie	consumption	behaviour	that	no	longer	








of	 prestige	 and	 to	 pursue	 satisfaction,	 when	 in	 fact	 the	 goods	 are	 not	 needed.	 This	








to	 obtain	 satisfaction	 or	 fulfil	 their	 needs.	 Consumption	 has	 a	 broad	 sense	 of	 the	 end	
goods	and	services	needed	to	meet	human	needs.	Goods	and	end	services	in	question	are	
goods	and	services	that	are	ready	to	be	consumed	by	consumers.	Consumer	goods	consist	
of	 consumable	 consumables	 and	 which	 can	 be	 used	 more	 than	 once	 (Samuelson	 &	
Nordhaus	(1996);	Nopirin	(1993).	










Nevertheless,	 today's	 rational	 consumption	 patterns	 are	 beginning	 to	 shift	 as	
technology	 develops	 into	 irrational	 consumption	 patterns.	 In	 the	 economic	 theory	





Marcuse	 in	 Storey	 (2006)	 develops	 several	 arguments	 about	 consumption,	
indicating	that	consumerism	aims	to	encourage	false	needs,	which	work	as	social	controls	





involved	 in	 obtaining,	 using	 and	 consuming	 the	 product.	 Viewed	 from	 the	 economic	
activities	 of	 consumer	 behaviour	 is	 divided	 into	 rational	 and	 irrational	 consumption	
behaviour.	 In	 its	development,	today's	consumption	behaviour	shows	a	fairly	dynamic	
shift	that	leads	to	irrationality.	This	is	reflected	in	the	phenomenon	and	tendency	to	direct	
the	 current	 society	 to	 consumptive	 behaviour.	 Where	 buying	 behaviour	 is	 no	 longer	
based	on	value	or	rational	use	but	has	led	to	consuming	something	indefinitely	where	the	
individual	 is	 more	 concerned	 with	 the	 factors	 of	 desire	 than	 the	 needs	 and	 is	
characterized	by	the	existence	of	luxury	and	excessive	life.	
In	 the	 theory	 of	 consumer	 behaviour,	 utility	 and	 satisfaction	 are	 important	 in	
explaining	the	concept	of	modern	economy.	Both	terms	are	related	to	the	value	of	use	and	
satisfaction	 obtained	 by	 someone	 from	 consuming	 goods	 (Sukirno,	 2006).	 There	 are	
basically	two	approaches	used	to	explain	consumer	behaviour,	namely	the	approach	of	








by	 discontent	 and	 difference	 in	 decision	 making.	 Consumptive	 behaviour	 is	 one	
behaviour	 that	can	not	be	separated	 from	the	daily	 life	of	society.	Enrico,	et	al	 (2014)	
argues	 that	 the	 emergence	 of	 consumptive	 behaviour	 knows	 no	 national	 borders,	 in	
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by	 two	 things:	 internal	 factors	 are	 indicated	 through	 motivation,	 self-esteem,	
observation,	 learning	 process,	 personality	 and	 self-concept;	 and	 external	 factors	
indicated	by	culture,	social	class,	social	groups	and	references	and	family.	
In	 the	 concept	 of	 consumer	 behaviour,	 Kotler	 and	 Armstrong	 (2007)	 explain	 that	
consumer	 buying	 behaviour	 is	 strongly	 influenced	 by	 cultural,	 social,	 personal,	 and	
psychological	 characteristics.	 Mangkunegara	 (2008)	 said	 consumer	 behaviour	 is	 the	















financial	 literacy	 is	 a	 useful	 tool	 for	 making	 informed	 financial	 decisions,	 but	 from	
experience	in	many	countries	still	show	relatively	less.	According	to	the	OECD,	financial	
literacy	 is	defined	as	the	knowledge	and	understanding	of	 financial	concepts,	abilities,	
motivations	 and	 beliefs	 in	 applying	 some	 organized	 knowledge	 and	 understanding	 in	
making	effective	decisions	on	the	sphere	of	 financial	contexts	 to	 improve	the	 financial	
welfare	 of	 communities	 and	 individuals	 and	 enable	 it	 to	 participate	 in	 economic	 life.	
According	to	Huston	(2010),	financial	literacy	is	a	part	of	the	human	capital	that	can	be	





ability	 to	 understand	 basic	 concepts	 of	 economics	 and	 finance,	 to	 how	 to	 apply	 them	
appropriately.	 Financial	 Literacy	 by	 Chen	 and	 Volpe	 (1998)	 is	 described	 in	 several	
aspects,	namely	general	knowledge,	savings,	 insurance	and	 investments	in	accordance	
with	 the	 management	 of	 personal	 finances.	 Kharchenko	 (2011)	 states	 that	 financial	
literacy	 is	 a	 necessary	 numerical	 skill	 and	 an	 understanding	 of	 the	 basic	 economic	
concepts	needed	to	educate	in	the	decision	to	store	and	borrow.	
There	 are	 several	 key	 elements	 of	 skill	 and	 knowledge	 of	 financial	 literacy.	 By	
Oseifuah	(2010)	and	Wise	(2013)	suggests	that:	Mathematical	knowledge	and	standard	
 248 Allen, Consumption Behavior of Economics Education Students… 
knowledge	such	as	basic	numerals	and	the	ability	to	understand;	Financial	understanding	








Social environmental factors 
One	of	the	factors	that	influence	consumer	behaviour	is	the	social	environment.	The	social	
environment	 is	 related	 to	 the	 influence	 of	 others	 on	 consumers	 in	 the	 consumption	
situation	(Belk,	1975).	Fatchur	Rohman	(2008)	argues	that	consumers	can	relate	directly	








pattern	 of	 consumption	 behaviour.	 The	 highest	 contribution	 of	 social	 environmental	
indicators	 is	 group	 existence,	 while	 the	 lowest	 contribution	 of	 social	 environment	
indicator	 is	 the	 residence	 environment.	 Thus,	 the	 environment	 in	 which	 a	 person	










The design of this research using the quantitative approach with survey method, which aims to 
find out how	 much	 financial	 literacy	 and	 social	 environmental	 factors	 affect	 the	
consumption	 behaviour	 of	 economic	 education	 students	 Faculty	 of	 Economics,	 State	
University	 of	 Manado	 well.	 The	 population	 in	 this	 study	 is	 all	 students	 majoring	 in	









249 Jurnal Pendidikan Bisnis dan Manajemen, Volume 3, Nomor 3, November 2017, Halaman 243 - 258 
individual	places	(students)	interact	that	provide	value.	Indicator:	social	class,	reference	






statements.	 Measurement	 scale	 using	 Likert	 scale	 (with	 5	 alternative	 answers).	
Instrument	 testing	 with	 validity	 and	 reliability	 test	 (SPSS	 16	 program	 application).	












Reliability test results 
Reliability	 test	 results	 show	 that	 the	 three	 variables	 have	 a	 value	 of	 Cα	 ≥	 0.6,	 with	 the	







RESULT AND DISCUSSION 
Descriptive	Statistics	Results	
 
Table 1. Descriptive Statistics 
 Mean Std. Deviation N 
Student Consumption Behavior 38.4478 5.86020 67 
Financial Literacy 43.3731 5.13112 67 


















N 67 67 67 
Normal Parametersa Mean 43.3731 15.8358 38.4478 
Std. Deviation 5.13112 2.37153 5.86020 
Most Extreme 
Differences 
Absolute .107 .168 .126 
Positive .107 .099 .102 
Negative -.106 -.168 -.126 
Kolmogorov-Smirnov Z .872 1.377 1.034 










Gambar 1. Normal P-P Plot 







Student Consumption Behavior 
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This	linearity	test	using	Compare	Means	test	from	SPSS	version	16	for	windows.	Based	
on	the	analysis	that	has	been	done,	it	is	known	that:	the	value	of	F	is	122.563	with	the	sig.	








 Financial Literacy .242 4.128 
















Test	 autocorrelation	 can	 be	 seen	 in	 table	 Model	 Summary	 in	 column	 Durbin-
Watson.	The	Durbin-Watson	(DW)	result	is	2,327,	meaning	that	this	value	is	between	the	
two	 du	 (1,731)	 and	 4du	 (2,481).	 Based	 on	 the	 obtained	 value	 concluded	 that	 this	
regression	model	does	not	occur	autocorrelation	
Heteroscedasticity Test 
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Table 5. Correlations	













Financial Literacy Correlation 
Coefficient 
1.000 .786** .790** -.084 
Sig. (2-tailed) . .000 .000 .502 





.786** 1.000 .744** -.058 
Sig. (2-tailed) .000 . .000 .642 






.790** .744** 1.000 .477** 
Sig. (2-tailed) .000 .000 . .000 





-.084 -.058 .477** 1.000 
Sig. (2-tailed) .502 .642 .000 . 
N 67 67 67 67 














t Sig. B Std. Error Beta 
1 (Constant) -3.207 2.874  -1.116 .269 
Financial Literacy .622 .132 .544 4.712 .000 
Social Environment Factor .927 .286 .375 3.247 .002 
a.	Dependent	Variabel:	Student	Consumption	Behavior	    
Results	of	the	table	above	obtained	the	regression	equation	is:	
Y	=	-3.207	+	0.622	X1	+	0.927	X2	+	e	
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The	model	of	this	regression	equation	can	be	explained	as	follows:	1).	The	constant	
value	 of	 -3.207	 can	 be	 interpreted	 that	 if	 the	 variable	 of	 financial	 literacy	 and	 social	
environment	 factor,	 considered	 fixed	 or	 not	 change,	 then	 the	 behaviour	 of	 student	
consumption	amounted	to	-3.207;	2).	Financial	Literacy	(X1)	has	a	regression	coefficient	
of	 0.622,	 this	 means	 that	 any	 increase	 in	 variable	 financial	 literacy	 of	 one	 unit	 will	
increase	the	behaviour	of	student	consumption	by	0.622	assuming	another	variable	 is	















results	 show:	 1).	 tcount	 ≥	 ttable,	 then	 Ho	 is	 rejected	 and	 Ha	 accepted,	 meaning	 the	
variation	 of	 independent	 variables	 can	 explain	 the	 dependent	 variable	 and	 there	 is	
influence	between	the	two	variables	tested.	2).	tcount	<ttabel,	then	Ho	accepted	and	Ha	
rejected,	 meaning	 the	 variation	 of	 independent	 variable	 cannot	 explain	 dependent	
variable	and	there	is	no	influence	between	two	variables	tested.	
Based	 on	 table	 8,	 the	 partial	 test	 results	 (t-test)	 can	 be	 explained	 as	 follows:	 1).	 The	
calculation	results	obtained	tcount	of	4.712>	ttable	of	1.980,	then	Ho	is	rejected	and	H1	
accepted,	 which	 means	 that	 there	 is	 an	 influence	 on	 financial	 literacy	 and	 student	
consumption	 behaviour.	 The	 amount	 of	 influence	 of	 financial	 literacy	 on	 student	
consumption	 behaviour	 is	 0.544	 or	 54.4%	 (Standardized	 Coefficients)	 at	 a	 significant	
level	of	0.000	<0.05,	so	it	can	be	stated	significant;	2).	The	calculation	results	obtained	
tcount	of	3.247>	ttable	of	1.980,	then	Ho	is	rejected	and	H1	accepted,	which	means	that	
there	 is	 an	 influence	 on	 social	 environmental	 factors	 with	 student	 consumption	

















Figure 2. Influence between Variables 
	









Table 7. ANOVAb 
Model Sum of Squares df Mean Square F Sig. 
1 Regression 1797.308 2 898.654 122.563 .000a 
Residual 469.259 64 7.332   
Total 2266.567 66    
a.	Predictors:	(Constant),	Faktor	Lingkungan	Sosial,	Literasi	Finansial	  
b.	Dependent	Variabel:	Perilaku	Konsumsi	Mahasiswa	   
 
The	 results	 of	 table	 2	 of	 ANOVAb	 shows	 that:	 Fcount	 value	 (122,563)>	 Ftable	
(2.44)	and	Sig	value	of	research	(0.000a)	<value	of	significant	level	(0.05).	This	means	
that	 the	 alternative	 hypothesis	 (Ha	 /	 H1)	 is	 accepted	 and	 the	 null	 hypothesis	 (Ho)	 is	
rejected,	so	it	can	be	concluded	that	the	estimated	regression	model	is	feasible,	with	the	
statement	 that	 the	 financial	 literacy	 variable	 and	 the	 social	 environmental	 factors	
simultaneously	 significantly	 influence	 the	 consumption	 behavior	 of	 the	 students	 of	
Economic	Education	Faculty	of	Economics,	Manado	State	University.	
Coefficient of Determination 
The	coefficient	of	determination	in	this	study	aims	to	explain	the	influence	of	independent	
variables	 (loyalty,	 competence,	 and	 work	 environment)	 to	 the	 dependent	 variable	
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Table 8.  Model of Summaryb	
Mode
l R R Square 
Adjusted R 
Square 




Change F Change df1 df2 
Sig. F 
Change 




that	 the	 proportion	 of	 influence	 of	 financial	 literacy	 variable	 and	 social	 environment	
factor	 to	 student	 consumption	 behaviour	 variable	 is	78.6%.	 This	 means	 that	 financial	
literacy	 and	 social	 environmental	 factors	 simultaneously	 have	 a	 significant	 effect	 on	




The influence of financial literacy and social environment factors on consumption behaviour 
The	 research	 findings	 prove	 that	 the	 financial	 literacy	 and	 social	 environment	
factors	 simultaneously	 have	 a	 significant	 and	 positive	 influence	 on	 consumption	
behaviour	of	the	students	of	Economics	Education	Faculty	of	Economics,	Manado	State	
University.	This	 is	 indicated	 by	the	Fcount	Value	(122,563)>	Ftable	(2.44)	and	the	Sig	




influenced	by	 factors	 in	 this	research.	Empirical	results	describe	that	 financial	 literacy	





The influence of financial literacy on consumption behaviour 








that	 the	 higher	 the	 value	 of	 financial	 literacy	 will	 also	 increase	 the	 consumption	
behaviour	of	students	Economics	Education	Faculty	of	Economics,	the	State	University	of	
Manado	in	considering	the	behaviour.	
The influence of social environmental factors on consumption behaviour 
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The	findings	of	the	study	prove	that	the	social	environment	has	a	significant	and	
positive	 impact	 on	 the	 consumption	 behaviour	 of	 students	 of	 Economics	 Education	
Faculty	of	Economics,	State	University	of	Manado.	This	is	indicated	by	t	count	of	3.247>	
ttable	 of	 1.980,	 with	 the	 magnitude	 of	 social	 environmental	 impact	 on	 student	
consumption	behaviour	of	0.375	or	37.5%	at	a	significant	level	of	0.002	<0.05,	so	it	can	
be	 stated	 significant.	 The	 results	 are	 in	 accordance	 with	 the	 opinion	 of	 Lamb	 (2001),	
Kotler	 and	 Keller	 (2009),	 which	 revealed	 that	 social	 environmental	 factors	 have	 a	





CONCLUSION AND SUGGESTION 
Conclusion 
Based	on	the	results	of	the	analysis	and	discussion,	the	conclusions	of	this	study	
are	 as	 follows:	 Financial	 Literacy	 and	 social	 environmental	 factors	 together	 have	 a	
relationship,	 influence,	 and	 contribute	 positively	 to	 the	 consumption	 behaviour	 of	
students	 Economics	 Education	 Faculty	 of	 Economics,	 State	 University	 of	 Manado.	
Financial	 Literacy	 has	 an	 influence	 and	 contributes	 positively	 to	 the	 consumption	




Both	 exogenous	 variables	 have	 the	 ability	 to	 explain	 student	 consumption	 behaviour.	
This	suggests	that	financial	literacy	and	social	environmental	factors	can	provide	value	
to	 students	 and	 consumers	 in	 general	 in	 behaving	 in	 consumption.	 Consumption	
behaviour	is	a	series	of	activities	in	the	form	of	actions	and	decision-making	process	of	
consumption	 activities.	 The	 two	 variables	 that	 explain	 consumption	 behaviour	 have	
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